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INVESTING IN OUR 
COMMUNITIES

One Saturday to Dream Fearlessly in Columbus, OH.
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RISING TO THE CHALLENGE
83% of Millennials believe businesses should be involved in societal issues. And we all want to work for and do 

business with ethical companies. Companies that take a stand on issues like:

• Protecting our environment.

• Defending human rights.

• Supporting the underprivileged.

• Standing against injustice.

• Fair pay, fair trade and equal access to the American Dream.

American Family Insurance is leading the way. Our American Family Insurance Dreams Foundation is bringing people 

together and creating positive change in all our communities. Our Spark building in Madison is a shining example 

of the sustainable, urban office and community environment of the future. And our newly launched Institute for 

Corporate and Social Impact is the kind of public/private partnership we need to find solutions to our most pressing 

societal problems.

At American Family Insurance, we work for people – inspiring, protecting and restoring their dreams. Yes, that 

statement is part of our brand. It’s also part of who we are. There’s no better way to do what we do – as a company 

and as employees and agency owners – than to strengthen the communities, schools, economies and public spaces 

in which we live and work. 

We’re focused on doing what’s right. For now. For the future. 

So people will say: `This is a better community because American Family is part of it.’

KESHA
BOZEMAN
Enterprise Brand Strategy and Advertising Director Kesha Bozeman pictured at Spark in the DreamBank exhibit space.
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#DREAMFEARLESSLY 
One Saturday
Since 2017, One Saturday events have showcased American Family’s commitment 

to inspiring, protecting and restoring dreams through visible, lasting and 

community-changing ways.

One Saturday to Dream Fearlessly celebrations bring American Family customers, 

agency owners, employees, and volunteers together to strengthen their cities, 

deepen community bonds, and champion brighter futures for dreamers. From 

meal packing and supply drives to youth mentorship and community projects, 

they showcase the power of people coming together to support one another’s 

dreams. 

Des Moines, IA: Volunteers packed 22,000 meals that the local non-profit Meals 

from the Heartland helped distribute to local food pantries.

Columbus, OH: Volunteers rolled up their sleeves to landscape and clean the 

Ronald McDonald House Charities of Central Ohio for a fresh spring start. The 

group also pitched in to prep meals and make blankets for residents.

Twin Cities, MN: A large group of volunteers joined in to fight hunger, packing 

more than 23,000 pounds of food with Second Harvest Heartland.

St. Louis, MO: Volunteers discovered more than 90,000 kids couldn’t afford basic 

school supplies. So they partnered with KidSmart to organize and distribute more 

than 1 million free school supplies to area teachers, creating a fun pop-up shop 

environment to showcase their work.

4,000
TOTAL VOLUNTEERS 

12,000 
VOLUNTEER HOURS DEDICATED 

$297,000
IN VOLUNTEER HOUR 
DOLLAR EQUIVALENT

54
EVENTS ACROSS THE COUNTRY

500
AGENCY OWNER PARTICIPANTS

One Saturday to Dream Fearlessly in Des Moines, IA.
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The Dream Village Tour makes a stop at Spark in Madison, WI.

BECAUSE OF THEM WE CAN 
In 2018, American Family Insurance partnered with the Dream Village Tour to help communities take strides toward pursuing their dreams together. 

Founded by Eunique Jones-Gibson, “Because of Them We Can” founder and American Family brand ambassador, Dream Village offered a unique way for locals to have 

poignant conversations with inspiring change-makers: celebrities, influencers and community leaders whose significant connections and contributions have shaped their 

communities for the better. In addition, each tour stop used intimate porch sessions, hands-on inspirational activities, local pop-up shops, and the perspective from local 

American Family agency owners to create awareness and connection around what it takes to thrive as a city. 

Going beyond the tour to bring the impact of these conversations to life, American Family Insurance partnered with OWN, the Oprah Winfrey Network, to spotlight local 

change-makers through SuperSoul Short Films – a ‘docu-series’ showcasing the power of what can happen when you dream fearlessly.

800+
ATTENDEES ACROSS
FOUR TOUR STOPS

280+
DREAM
PLEDGES SIGNED

40
SMALL BUSINESS
POP-UPS FEATURED

50
STUDENTS, AGES 8-15,
COMPLETED ‘CODING DREAMS’ WORKSHOPS
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DRIVEN BY PURPOSE 
American Family Insurance engages in the communities where our customers, employees and agency owners live, work and raise 

their families. We have a deep commitment to positive quality of life in our communities, built on our foundation to inspire, protect 

and restore dreams. Our community investment initiatives are rooted in environmental sustainability, employee well-being, and 

diversity and inclusion. These make up our comprehensive corporate responsibility program.

The American Family Insurance Dreams Foundation, the Steve Stricker American Family Insurance Foundation and our partnership 

with the University of Wisconsin support strategic, positive investments in community organizations and non-profits. Together, we’re 

creating far-reaching impacts on the environment, education, health and social well-being of all those who live and work in our 

communities.

It is our hope that through our work, individuals and families will believe that their community is better because American Family is 

part of it.

“Through our community investments, we support access to food and 

stable housing, a well-trained workforce, clean air and water, exposure 

to culturally enriching experiences and a strong sense of security and 

belonging. We empower our communities to be better, more inclusive and 

stronger places for all.” 

- Judd Schemmel, Associate Vice President of Community Investments and Partnerships

$12.9
MILLION
TOTAL COMBINED 
PHILANTHROPIC GIVING 2018 American Family Insurance Championship winner, Scott McCarron.
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DREAMS FOUNDATION
American Family Insurance Dreams Foundation
In 2018, the Dreams Foundation community giving evolved into community 

investing, aligning with the company’s corporate goals and creating strategic 

alliances with non-profit organizations for the benefit of individuals, families, and 

communities across the company’s operating territory.

The Foundation made grant-based investments in programs and services 

designed to advance and support life-long learning, as well as remove barriers to 

meeting select basic needs. Within its areas of priority, the Foundation maintained 

an overall emphasis on programs and services that support under-represented 

and economically disadvantaged individuals and families.

Life-long learning
The Dreams Foundation supports improving access to education and empowering 

individuals to take part in a diverse, sustainable and growing workforce. The 

Foundation supports learning opportunities for pre-kindergarten through college, 

STEAM programming and early childhood education. 

Workforce readiness
Through the Foundation, American Family empowers individuals by creating 

pathways to employment that support the ability to earn a stable income and 

reach full personal and career potential. We collaborate with community and 

educational programs in vocational and job retraining, financial literacy and 

workforce readiness.

Basic needs
We address common barriers to families in order to provide a brighter future for 

all, including food security, housing, transportation and child care. 

“Our work at the Dreams Foundation 

is designed to bring positive impact to 

individuals and communities. By partnering 

with and investing in nonprofit organizations 

and outreach programs, we’re creating better 

lives for all people in our communities."

-Maggie Pascaly, Community Investment Manager
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GIFTS FOR GOOD
Matching gifts (two for one)
Through the American Family Insurance Dreams Foundation, American Family employees and agency owners have access to 

a matching gift program. Funds are set aside and used to match charitable donations across the country.

Donation matching gift requests made in 2018 were matched at a rate of two for one as a result of the reduced federal tax 

rate in January of that year. The enhanced benefit encouraged employees and agency owners to submit 6,950 matching gift 

requests resulting in $4.3 million donated to nonprofit organizations.

Our program spurs positive outcomes in communities that have lasting impacts. In Lawrence, Kansas, for example, agency 

owner Ron King participated in our two-for-one match to contribute to the Lawrence Habitat for Humanity organization 

where he and his wife, Lisa, had volunteered for many years. When Lisa passed away, Habitat honored Lisa by building its 

101st home in her memory.

“Ron and Lisa’s philanthropic support of Lawrence Habitat has been 

unwavering, and they have spent many hours to help families achieve 

their dream of home ownership.”  

-Erika Zimmerman, Executive Director of Lawrence Habitat for Humanity. 

Dreams Foundation grant awards
The Dreams Foundation also provides grants in two annual cycles to nonprofit organizations. Efforts are focused toward 

assisting those who are under-represented and economically disadvantaged in two main areas: life-long learning  

and basic needs.

In 2018, the Dreams Foundation grants totaled $1,717,500 to 156 organizations. Since its inception in 2016, the foundation 

and American Family Insurance have committed $8.9 million through more than 500 grants across our operating territory. 

EMPLOYEES
$2,921,396
IN MATCHED GIFTS

1,140
NONPROFIT
ORGANIZATIONS

AGENCY OWNERS
$1,407,366
IN MATCHED GIFTS

1,161
NONPROFIT
ORGANIZATIONS

American Family Community Investment team 
volunteering during Seasons of Caring.
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STRICKER FOUNDATION 
Created in 2013, the Steve Stricker American Family Insurance Foundation is an extension of our partnership with brand ambassador and PGA TOUR professional Steve 

Stricker. The foundation supports education, initiatives, and organizations aimed at building strong families and healthy kids, with a focus on youth ages 12-18 and special 

consideration for underserved communities. 

The American Family Insurance Championship, a PGA TOUR Champions golf tournament held in Madison, Wisconsin, primarily funds the foundation. It has made a significant 

social impact since its inaugural tournament, with more than $4.7 million raised for charity since 2016. Half of all proceeds support the American Family Children’s Hospital in 

Madison, which serves children and families from across the country.

Through the years, the golf championship event has grown and now includes the three-day tournament, two Pro-Am competitions, a charity concert and a special exhibition 

featuring celebrities from the sports and music industries. Roughly 65,000 spectators from 29 states attended during the three days of tournament play in 2018, and nearly 

1,200 volunteers from 13 states donated their time to take part in the event. In 2018 the local economic impact of the tournament was estimated to be around $15 million. 

In 2018, American Family Insurance Championship received the prestigious President’s Award from PGA TOUR Champions. The award recognizes outstanding charitable 

giving, sales, attendance and economic impact, capturing the criteria of all PGA TOUR Champions awards, as well as the intangibles that make the tournament stand out.

83 CHARITABLE RECIPIENTS 

$2,067,000
PROCEEDS RAISED IN 2018

$41 MILLION
ECONOMIC IMPACT SINCE 2016

VERTICAL LOGO COMPARISON
JUNE 10, 2013

STEVE STRICKER
 AMERICAN FAMILY INSURANCE

foundation

STEVE STRICKER
 AMERICAN FAMILY INSURANCE

foundation

STEVE STRICKER
 AMERICAN FAMILY INSURANCE

foundation

2018 Corporate Responsibility Report  |  3332  |  Ours to Sustain




